
PR Planning, Measurement & Evaluation
Are you struggling to show the true worth of what public relations brings to the company? Do you know how best to link 
your planning to the company's business strategy? If you're looking to understand the latest thinking about PR planning, 
measurement and evaluation then this workshop is for you. This one day masterclass enables delegates to understand how 
to put together an effective PR plan or campaign. Learn the principles that can be used to develop successful activities and 
the ways that results can be measured. The course includes best practice case studies from around the world.

Our host Mazen Nahawi will update you on the latest 
developments on planning, measurement & evaluation. He 
will take you through the process of setting the objectives 
and choosing the right measures, using case study 
examples. He will also focus on the importance of linking 
PR campaigns to business objectives, to explain why AVEs 
are a measure that we need to move away from, and why 
research is the foundation for planning PR campaigns.

• Learn to set the right objectives. Our trainer will guide
you on setting objectives linked to your organisation's
goals and help you choose the right measures.

• Understand how non-AVE measures work. Learn what
measures are available to you and why they're
important to use to evaluate your PR work.

• Differentiate between outputs and outcomes. Show
your worth to your organization and clients by
understanding the measurable changes that you've
been able to bring about.

The  One-Day  Measurement  Workshop
Our workshop is delivered over a full day and includes 
a host of topics that will improve how you plan, 
measure and evaluate your public relations activities.

Understand how to comprehensively plan and evaluate:

• Get to grasp with a variety of planning techniques

• Learn about quantitative & qualitative research methods

• Delve into past case studies from around the globe

Measure the quality of your PR against business objectives:

• Identify the right measures that will suit your business

• Set smarter objectives, develop better strategies and employ
more compelling and engaging tactics

Show the value of public relations to the organization:

• Prove the results of your efforts and their worth to the business

• Gain credibility with those who fund public relations programs
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Are you prepared to step up your PR abilities? 
You will leave the workshop with a key understanding of 
what constitutes best practices in PR planning, 
measurement and evaluation and how you can apply 
these principles to your own organization or clients.

• This is a one-day workshop exclusive to MEPRA 
The masterclass is taking place in Dubai on March 
2nd. This is a MEPRA-hosted full-day event 
(9am-5pm).

• Learn from Carma's CEO
Our trainer has several decades worth of experience in 
the area of PR measurement and evaluation and is a 
global leader in this space.

• An excellent value proposition for your business 
This one day workshop with Mazen Nahawi only costs 
US$500 per person. You won't find a course that 
offers more value at such a price point.

Mazen Nahawi is a CEO of Carma, the region’s 
largest media intelligence organization with 
subsidiaries including Media Watch, Salience Insight. 
He graduated as a journalist and worked for Dar Al 
Khaleej before spending five years at Headline Public 
Relations, now a Publicis company.
In addition, Mazen is the president of FIBEP, the 
global association for media monitoring and analysis, 
which includes 100 companies, with 13,000 staff in 
60 countries. A long-standing leader in the 
communications and measurement industry, Mazen is 
a life-long resident of the United Arab Emirates.

Email: carine@mepra.org  | Phone: +971559487491  |  www.mepra.org

About the Middle East Public Relations Association
MEPRA is the voice of the public relations profession in 
the Middle East. An association committed to setting 
standards of excellence in the communication industry. 
MEPRA is a community where professionals gain 
industry insights, network with peers and further their 
professional skills. Founded in 2001 in the UAE, MEPRA 
is a self-governing nonprofit member association, 
established to set world-class standards for the public 
relations and communication industry in the Middle 
East. MEPRA is an organization for members who are 
looking to grow their network, enhance their 
knowledge and professional skills and be recognized for 
their accomplishments.

Meet the Trainer -   Mazen Nahawi
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