
MEPRA 

2018 MEPRA Board Nominees



Tom Ashby is a senior advisor on strategic communications, with a background in 
global media. He is Founder and CEO of Ashbright, a strategic communications 
firm based in Dubai and London; Co-Founder of Iridium, an investor relations 
advisory and technology firm; and Partner in Fintech  Galaxy, a financial 
technology platform. 

He volunteers his time as a board member of the Middle East Public Relations 
Association. Previously he was  Group Vice President,  Corporate 
Communications, at Abu Dhabi National Energy Company (TAQA). 

Tom began as a foreign correspondent and financial journalist for Reuters, the 
global news agency, where he held leadership roles in the UK, South America 
and West Africa. He moved to the Middle East in 2008 to establish The National 
newspaper in Abu Dhabi, where he spent four years as Business Editor. 
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Peter is the Communications Director at Performance Communications, a 
specialist agency in sports and automotive. He is responsible for the day-to-day 
running of the middle east business and oversees the work of the client teams. 
As an agency that represents at the regional level brands such as Bentley 
Motors, General Motors, Renault, SAIC Motor, Continental, Volvo Trucks and 
Breitling, leading the client teams has given him an unparalleled experience in 
the world of automotive communications.
 
Prior to joining Performance Communications, Peter was Digital Communications 
Director at H+K Strategies in Dubai from 2012, where he advised clients from the 
full spectrum of sectors in developing their digital strategies.
 
His last few years working in the UK were spent primarily on political campaigns, 
most notably as the Operations Director for the mayoral re-election campaign of 
Boris Johnson in 2012, where he was a senior member of the team that secured 
an historic victory for the now UK Foreign Secretary.
 
Peter holds an MSc in Global Politics from the London School of Economics and 
a BA in Economics & Politics from the University of Sheffield.
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Mazen Nahawi is the president of News Group, an organization focused on 
serving the communications and PR industry. The company includes several 
strategic businesses, including CARMA, a global media intelligence leader which 
serves over 1,200 clients in 41 countries. The company also includes 
SOCIALEYEZ, a digital engagement agency, Context, a content-development 
provider and Interactive, a software development company focused on 
eGovernment services.
 
Mazen started his career 15 years ago as a journalist at Dar Al Khaleej, the 
UAE's main privately-owned publishing company. He then worked as a senior 
manager at a regional public relations firm before founding Media Watch in 2002. 
His deep belief in using actionable and measurable information as a catalyst for 
modernisation and progress in emerging markets is the driving principle behind 
his work.
 
In 2007, Mazen launched the Middle East PR Measurement Summit. The event 
is a major gathering of global PR and measurement professionals. The summit 
plays an important role in encouraging regional PR towards adoption of 
measurement best practice and methodology.
A life-long resident of the UAE, Mazen lives in Dubai with his wife and six 
children.
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Sami Moutran is the Business Director of Memac Ogilvy’s Public Relations arm in 
Dubai. He has been with the agency for eleven years. 

Having worked across multiple business functions within the agency, Sami has a 
strong understanding of managing 360 business relationships and extensive 
knowledge of the region’s marketing industry. His strengths lie in strategic 
planning and crisis management. 

His primary responsibilities as Business and PR Director include business 
development, team management, financial planning, mentoring and strategic 
counsel.

Some of the brands that Sami has worked with during his career include the likes 
of BP Castrol, Nakheel, BAT, Unilever, Coke, Samsung and Volvo. 

Sami holds a post graduate degree in marketing and advertising. 
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Jonty Summers is Managing Director of Hanover Middle East. He advises senior 
management of government entities, listed companies and international 
organisations on leadership communications, reputational issues and corporate 
positioning. He has advised companies in a range of sectors including 
healthcare, industrials, technology, real estate, investment management and 
private equity.A former journalist with more than 20 years’ experience, Jonty 
moved to the UAE in 2009.

High-profile work of note includes communications management of the MERS 
Coronavirus crisis for the Government of the Kingdom of Saudi Arabia in 2014 
and advising Abu Dhabi-based Aldar Properties on the communications aspects 
of its merger with Sorouh Real Estate in 2013. 

He is an experienced executive presentation and media coach and speech 
writer, working with Government ministers, CEOs and management teams, and 
has acted as a facilitator and panel chairman at a number of leading GCC 
conferences. He has also lectured at London Business School. 

Jonty graduated with a BA Honours degree in European Studies from the 
University of East Anglia in the United Kingdom and also received a diploma in 
Scandinavian Studies from the University of Odense in Denmark. He is a 
Certified Investor Relations Officer of the Middle East Investor Relations Society. 
He speaks French and Danish and elementary Arabic. 
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Lisa is the Managing Director, Regional Operations across the Middle East and North Africa 
region. With a focus on Saudi Arabia, Kuwait and Bahrain, Lisa works with the in-market teams 
to provide strategic, regional communications support through planning, creative campaign 
development and delivering high quality implementation. Lisa was listed as one of the world's 
most influential PR professionals in the 2016 PR Week Global Power Book. 

Previously the General Manager of Hill+Knowlton Strategies in the UAE, Lisa ran the Dubai 
and Abu Dhabi offices leading a team of over 70 people. Prior to this role she also set up and 
led the firm’s Health+Wellness Practice across the Middle East and Africa. Lisa’s deep 
pharmaceutical sector knowledge and extensive industry contacts have seen her advise many 
leading global brands including Pfizer, Roche, Coca-Cola and GlaxoSmithKline, among others. 
Drawing on more than 15 years of international communications experience, Lisa adopts a 
multi-faceted campaign approach to assignments which have ranged from regulatory issues 
management to market entry and influencer engagement to prepare for new drug 
introductions. 

Outside of healthcare, Lisa has rich and varied experienced both in-house and with 
international communications firms. She joined H+K in 2011 from electronics giant Toshiba 
where she was PR Director for the Middle East, Africa, Turkey, CIS & Baltics. There she 
focused primarily on media and analyst relations, events management, and issues and crisis 
management. 

Lisa holds an upper second BA Hons in Public Relations from the University of Central 
Lancashire and is an active member of both the Middle East PR Association (MEPRA) and the 
Chartered Institute of Public Relations (CIPR). 
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Farah I. Al Alami holds an MBA (with distinction) from New York Institute of Technology (NYIT), 
and a Bachelor’s Degree in Marketing from the Yarmouk University in Jordan. With over 14 
years’ experience in healthcare communications and PR in the Middle East (ME) region, Farah 
currently serves as the Chief Communications Officer at United Eastern Medical Services 
(UEMedical) Group in UAE leading the marketing and communications functions on a 
corporate level and throughout UEMedical’s subsidiaries including Danat Al Emarat Hospital, 
HealthPlus Network of Specialty Centers and Moorfields Eye Hospital Abu Dhabi.

From 2013 to 2016, Mrs. Al Alami served as the Regional Director of Communications & PR in 
Middle East region, Turkey & UK for US-based Cleveland Clinic. She previously led media 
relations and internal communications at Abu Dhabi’s tertiary hospital Sheikh Khalifa Medical 
City from 2005 – 2011 and in between, she joined UEMedical as their Marketing Manager for 2 
years. 

Throughout her experience, Farah focus was on healthcare marketing and communications. 
Her key areas of specialization are corporate and internal communications, media relations 
management, digital marketing, crisis management, events management, marketing and 
advertising. She attended several workshops and courses related to PR and communications; 
and holds a certification as a Microsoft Office Specialist from Microsoft.

Mrs. Al Alami is also an elected Board Member at the Middle East Public Relations Association 
(MEPRA), a non-profit member association, established to set world-class standards for the 
public relations and communication industry in the Middle East since January 2016 and is a 
committee member in the Women in Business Committee under the American Chamber of 
Commerce Abu Dhabi (AmCham Abu Dhabi). 
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Maissa Al Khafajy is the Corporate Communications Manager at the National 
Health Insurance Company-Daman. She helped establish the Corporate 
Communications unit and currently leads Daman’s internal and external 
communications functions including reputation management; and provides 
counsel to senior management on these aspects.
 
Before joining Daman, she worked at a number of organisations in the UAE and 
the United Kingdom including Dubai Holdings, Dubai Health Authority and the 
UK’s National Health Service. 
 
Maissa Al Khafajy holds a Master’s degree in Healthcare Management from 
Imperial College London and a Bachelor’s in Pharmacy from Kings College 
London. She is also a member of the Royal Pharmaceutical Society, UK.
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Hend Al Otaiba joined the Ministry of Foreign Affairs & International Cooperation 
(MoFA) in April 2017 as Advisor to the Foreign Affairs Minister for Media Affairs. 
 
Al Otaiba is a public relations specialist with experience in strategic 
communications, crisis management and media relations.  At her current capacity 
in Mofa, Al Otaiba oversees the communications stategy of the office of the 
Minister of Foreign Affairs, the ministry and its missions abroad.
 
Previously, Al Otaiba served as Director of Communications at Abu Dhabi Media, 
where she was responsible for the corporate and commercial engagement 
strategies of 27 renowned media brands, in addition to developing and 
supervising the company’s s corporate communications and public affairs 
functions. Al Otaiba led the executive positioning program for the company’s 
leadership and is credited with driving important collaborative and cross-
promotional initiatives with government departments in realization of Abu Dhabi 
Vision 2030.
 
Al Otaiba also managed the communications for the cultural program at the 
Tourism & Culture Authority.   Here, she played an instrumental role in promoting 
Abu Dhabi’s cultural institutions and positioning the Emirate as a world-class 
cultural hub. 
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Fahad Al Qahtani is an Emirati award-winning communication leader with a proven track in heading 
communication and external relations departments of some of the UAE’s most reputed government-
owned projects and entities. 
 
Mr. Al Qahtani is the CEO of The Corporate Office, an international communications consultancy based 
in the UAE that provides leading advisory services to some of the biggest government-owned entities 
and energy companies in the Middle East.
 
Prior to this, Mr. Al Qahtani was the Director of External Affairs and Communications of the Emirates 
Nuclear Energy Corporation (ENEC). He was part of the founding team that launched the UAE peaceful 
nuclear energy program to the world in December 2009, announcing the US$20 billion agreement with 
the Korean government. Some of his key achievements at ENEC include the achievement of 82% 
public acceptance for nuclear energy in the UAE, the successful organization of three Presidential visits 
by the President of the Republic of Korea to the UAE nuclear construction site; and positioning ENEC 
as the third most attractive employer of choice for young Emirati graduates.
 
His keen focus on strategic communications earned him recognition of the communication industry with 
three consecutive MEPRA awards from 2012 to 2014: two for Best Government practice and one for 
Best Internal Communications. Mr. Al Qahtani is also a regular speaker of the International Atomic 
Energy Agency (IAEA), where he shares the lessons learned of the complexity of nuclear 
communications with key stakeholders from around the world and lectures nuclear officials from around 
the world on strategic communications and media training.
 
Among many initiatives and projects, Al Qahtani has launched the UAE – Korea Business Council, 
where he was the inaugural Co-Secretary General. In addition, he is also a member of the World 
Energy Council Communications and Strategy Committee, a key decision-making steering group 
responsible for the general oversight of key events such as the World Energy Congress.
 
.
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Jon Barber is a senior communications specialist with experience in 
Government and Private industry throughout the Middle East. 

Mr. Barber has over 20 years’ experience in the Middle East and 
Western Europe. A Broadcast Journalist graduate of Nottingham Trent 
University, he spent more than 10 years with the BBC as a news and 
sport journalist. 

For the past decade he has worked in Dubai and Abu Dhabi as a 
leading communicator for many of the UAE’s most notable brands 
including Ferrari World Abu Dhabi, DAMAC Properties, Dubai World 
Trade Centre and currently ACWA Power – a private developer, owner 
and operator of power generation and desalinated water production 
plants.
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Simon Buerk is Director of Corporate Affairs at Emirates Global Aluminium, the 
largest industrial company in the United Arab Emirates outside oil and gas and 
one of the world’s biggest ‘premium aluminium’ producers. In this role he is 
responsible for managing EGA’s reputation and leads all external and internal 
communications.

Simon has more than two decades experience in communications and 
journalism, much of it in the Gulf.

He has worked for Shell in the United Kingdom, the UAE and Qatar, and was 
Head of Communications in Qatar during the construction of one of Shell’s 
largest projects. He served as global Head of Communications for Glencore 
based in Switzerland, including during the period of its initial public offering.
Simon has also worked for two public relations agencies based in Dubai in 
leadership positions.

Simon began his career as a journalist, at the South China Morning Post in Hong 
Kong during and after the handover of Hong Kong from Britain to China.
Simon holds a Bachelor’s degree in Geography from the University of Leeds, UK, 
and also studied at the Université Joseph Fourier in Grenoble, France.
He has served as a board member of the Middle East Public Relations 
Association since 2016.
 

.
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Roland Buerk is a Senior Director at Nissan and Head of Communications for 
Africa, the Middle East and India region. He leads a team of 35 people based in 
Nissan’s hubs in Dubai, Jeddah, Istanbul, Gurgaon, Chennai, Cairo, Pretoria and 
Yokohama. 

Together the team has responsibility for all product communications across the 
Nissan and Datsun brands, corporate communications, internal communications 
to offices and plants, digital and CSR. He sits on AMI Management Committee 
and Nissan’s Global Communications Leadership Council.   

Nissan has been in the Middle East since 1957 and has a comprehensive line-up 
led by the Nissan Patrol, known as the best performer off-road in the desert. The 
company has been in an alliance with Renault since 1999, and in 2016 acquired 
a controlling stake in Mitsubishi. 

Together the Renault Nissan Mitsubishi Alliance makes one-on-ten cars globally, 
and is the biggest automotive group in the world.  
Before being posted to Dubai in 2014 Roland was General Manager of Global 
Corporate Communications for Nissan in Japan. Earlier in his career he was the 
BBC’s bureau chief in Japan, and BBC South Asia Correspondent.

.
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A vibrant, dedicated, and self-motivated individual, Rosa Bullock moved to Dubai in 2013 
with the vision of making it big in the city. She was determined not to let any small or big 
hiccups get in her way! With an experience in marketing and public relations spanning both 
in the UK and UAE, Rosa decided to invest her expertise into opening her own company – 
SOCIATE LLC. Sociate is her baby and with much hard work and immense dedication it 
has become an agency brands want to be associated with and is gaining popularity within 
the region as well as internationally.
 
With a BA in Fashion Management and Marketing, Rosa has worked within a broad 
spectrum of industries and has adapted to many roles over the past years including 
modelling, promotions, product management, marketing manager and public relations 
manager. She is also very proud of being associated with some top brands within Dubai 
and the UK including Mulberry, River Island, Grazia, Tribeca, and Al Noor Training Centre 
for Persons with Disabilities (a cause very close to her heart). In addition to taking on 
challenging roles throughout her life, Rosa has also been a part of her family business for 
over three years. Having a zest for life and being an overly passionate person, she aims to 
take Sociate to much higher levels and with her unique and friendly way of working, she 
targets to bag in many more clients in the coming years.
 
In her limited spare time, Rosa juggles fitness pursuits with raising her infant daughter - 
Ayda Grace. Amidst the diaper changing sessions and power smoothies, Rosa squeezes 
in intimate dinners with her partner. She is on a constant pursuit to seize the day, both 
personally and professionally. Always up for a productive chat over coffee, no conversation 
is too small for Rosa!

.
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Oisin has an eighteen-year record of accomplishment working in 
communications, B2B media and events with the past seven years at Streamline 
Marketing Communications specifically working with UAE government entities.

For his clients he develops an events strategy, as part of a wider marketing 
strategy, to promote them and the UAE. Current clients include, Mubadala, the 
UAE Space Agency, Department of Economic Development, Abu Dhabi (DED) 
and Dubai Civil Aviation Authority (DCAA).

With his team he has devised, planned, and delivered some of the UAE’s highest 
profile events, including The Global Aerospace Summit, the Host Cities series in 
Dubai with Emirates and Global Space Congress. The aim of these projects is to 
develop a bespoke major news event that can be used before during and after to 
communicate client strategy. 

This has led him to work with some of the leading PR and creative agencies in 
the UAE.
He moved to the Middle East in 2007 to take up a role with MEED, the regional 
business information publisher. Previous positions were with Terrapinn and 
Euromoney PLC in London 
.
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Camilla d’Abo has lived and worked in Dubai for 30 years. She brings with her over 20 years’ 
experience in the UK and Middle East working in various fields of business, marketing and public 
relations. She is an entrepreneur and communications specialist with a passion for driving SME 
success in the Middle East. 
 
Previously Camilla was the co-owner and founder of DABO & CO, which was established in 2004 and 
become one of the leading integrated communications companies in the Middle East. Inspired by a 
commitment to strategic creative solutions and quality client servicing, the agency focused on 
delivering work of international standards and managed the world’s leading brands as clients. DABO & 
CO achieved over 20 industry awards including MEPRA Agency of the Year in 2010 and Medium-sized 
Agency of the Year in 2012. In 2015, DABO & CO was sold to leading global communications brand, 
Edelman. At Edelman, Camilla held the position of Vice Chairman to head up all quality, culture and 
marketing initiatives across the UAE-wide business and 160 staff.  

Camilla’s career evolved from a background in corporate finance. Having worked in asset management 
for Credit Lyonnais Rouse, UK for more than four years, this was followed by a year working for the 
Chief Economist of Bankers Trust Australia, Changing career from finance to marketing prior to setting 
up DABO & CO, Camilla worked in advertising for two years before specialising in PR for four years 
managing the finance practice at the Middle East’s Burson Marsteller affiliate, ASDA’A Public Relations. 
 
Camilla’s personal accomplishments include being honoured in the PR industry with the MEPRA 
Chairman’s Award in 2017. In addition, she was named Entrepreneur of the Year in 2015 by SME 
Advisor and was named one of the Top 50 Most Influential Brits in the UAE in 2014 and 2013. An 
accomplished public speaker at numerous conferences around the region, writer and trainer in media 
skills and crisis management, Camilla has conducted workshops for Hilton, Perrier Vittel, Ford Motor 
Company and Visa International.
 
Camilla is now embarking on a new journey as a consultant to emerging SME's, bringing together her 
experience in business, communications and company culture. 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Craig D’Silva is a seasoned Communications professional with over 12 years of 
experience delivering result oriented communications programs (B2B & B2C) in 
the wider Middle East region. Currently I am employed with Infiniti as the Head of 
Corporate Communications & PR spanning the GCC and Levant. 

As the IMEA lead, my scope of work is to drive Infiniti brand advocacy from a 
corporate positioning and consumer outreach perspective. This includes the 
formulation of the regional communication strategy as well as consultation on the 
EMEA strategy with a clear focus on budgetary alignment (Multi-million Euro) in 
addition to an 'always ready' crisis communications strategy. 

Prior to Infiniti, I have a wealth of agency experience in senior leadership 
covering the Retail, Hospitality & Real Estate sectors that I can draw on which 
includes; BMW, MINI, Rolls-Royce, JW Marriot International, Ritz Carlton, 
Meydan Sobha, Fitness First Middle East, Ferrari Middle East & Africa, Dubai 
Properties Group & Jumeirah Restaurants, WEFS, ZFEP, GCF, and UNCTAD. 
D’Silva holds a B.A. First Class Honours in Business & Marketing from the 
Middlesex University, London, UK. 
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As Chief Strategy Officer, Margaret is responsible for communications strategy 
development and implementation across all Practices in the UAE, as well in key 
overseas markets. 

Margaret joined ASDA’A B-M in 2009 as Associate Director of Strategy before 
taking on the role of Director of the Consumer & Healthcare practice in 2010. In 
2013, she was appointed Managing Director of Brand Communications and 
Deputy Lead for EMEA Brand Marketing for Burson-Marsteller.

 While at ASDA’A B-M she has worked on government, corporate and consumer 
campaigns and crisis and issues management for brands and organisations 
including ADNOC, Dubai Tourism, evian, Ford, Lufthansa, Nestlé, and for a 
number of GCC government ministries. She also managed a regional healthcare 
portfolio. 

Prior to joining the agency, Margaret was director for the Gulf for UK agency Four 
Communications, representing clients including Nakheel, Abu Dhabi Department 
of Transport and the Bahrain Economic Development Board. Margaret previously 
worked at the agency’s London HQ. 

Margaret enjoyed a brief stint in TV broadcasting as a runner for the popular live 
morning show, Big Breakfast, on the UK’s Channel Four. She has a First Class 
Bachelor’s degree in journalism from the London College of Printing. 
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With more than 25 years experience in the communications industry, Ziad heads Weber Shandwick 
Middle East and North Africa. His expertise spans a variety of PR practices including corporate, 
public affairs and consumer. In addition to his management role, Ziad provides counsel to clients in 
the government, industrial, aviation, financial services and energy sectors, some of Ziad’s clients 
include the Ministry of Finance of the UAE, the Department of Finance of Abu Dhabi, the Boeing 
Company, First Gulf Bank, Commercial Bank of Dubai, Amlak Finance, Dubai Gold and 
Commodities Exchange, Ernst & Young, Strategy&, The Dow Chemical Company, Saudi Basic 
Industries Corporation to name a few.

Companies that Ziad has advised on crisis issues include The Egyptian Tourism Authority, The 
Dow Chemical Company, McDonald’s, Meat and Livestock Australia, Ernst & Young, Deyaar 
Properties and Majid Al Futtaim Group.

Before joining Weber Shandwick, Ziad established and headed GolinHarris’ Middle East operation. 
With his in-depth knowledge of the region’s demographics and culture, as well as his experience 
with various clients Ziad overlooked the public affairs, corporate and consumer practices for major 
regional and international clients in the energy, and payment cards industries.

Prior to GolinHarris, he was the General Manager of Gulf Space International, the media 
representative agency of Al Jazeera Satellite Channel, in Saudi Arabia and Qatar. In the early 
1990s, Ziad co-founded and launched a generalist TV station and several print media in the Middle 
East. 

A graduate of the American University of Beirut with a multicultural background, Ziad is fluent in 
Arabic, French, English and Italian.
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A British national, Kevin started his career as a newspaper reporter in the UK 
before moving into public relations in Wales and London where he worked for 
Good Relations.

Today he is the Managing Director of BPG Cohn & Wolfe and has nearly 20 years 
international experience in the PR industry and has managed PR businesses in 
the UAE; Kuwait; Sultanate of Oman; Bahrain and Saudi Arabia in addition to 
Serbia/Slovenia and Bosnia and two years in Budapest, Hungary.

His core areas of excellence are more in the areas of corporate communications 
but he provides senior counsel for a wide range of public and private sector 
organisations and delivers media training, presentation training and crisis 
management services.

Kevin is also a proficient semi-professional scuba diver and also enjoys 
mountaineering; the opera and skiing. 
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Multi-award-winning senior PR practitioner with 17 years both experience 
agency, and client side.
 
An active member of MEPRA and the PRCA and a 2017 awards judge for both 
organisations and industry commentator and thought leader on PR and 
communications.
 
Managing Partner at Brazen PR based in Dubai Media City, Louise is focussed 
on bringing a fresh, cutting edge approach to communications to the region along 
with creative and strategic thinking that achieves a return on investment. 
 
Spear-headed PR & Content Marketing campaigns for brands such as The Walt 
Disney Company MENA, Careem (work won a MEPRA Award in 2017), Wendy’s 
(work won a PRCA Award in 2017), and AMC Networks.
 
Full sector expertise in consumer and business-to-business arenas: technology, 
fashion, retail, FMCG, , sports, leisure, automotive, beauty, travel, mobile 
communications.
 
Extensive expertise and proven track record for all elements of traditional and 
digital content marketing.
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Moritz is a 10 year Edelman veteran, having held senior roles in India, Vietnam and the UAE. 
As Director of Client Strategy at Edelman UAE, he brings deep experience in Executive 
coaching and positioning, Crisis & Risk Management, Post-Merger Integration and Employee 
Engagement, Community Programs and Executive Thought Leadership to clients across 
sectors. He acts as senior counsel on key clients, devising core strategy and conceptualizing 
the overarching engagement plan, and acts as lead crisis and media trainer. 

Previously, Moritz was Chief Operating Officer at Edelman Vietnam, where he developed a full 
service corporate reputation team, counseling multinational companies across industry sectors 
as well as major local companies with regional and global ambitions. He led the team that 
advised on the Mondelez acquisition of Kinh Do, to date Vietnam’s largest M&A deal in 
consumer products. He managed communications around a major product recall from a market 
leader in the beverage industry and prepared a key O&G player for potential issues arising 
from their operation in the South China Sea. He further developed and ran CEO coaching 
programs on Employee Engagement and crisis & issues management. Prior to that, Moritz was 
Head of Zeno Vietnam, Edelman’s sister agency, and grew Zeno from inception into a mid-size 
firm within two years. 

Before moving to Vietnam, Moritz led the corporate team at Edelman India, based in Mumbai. 
He managed communications surrounding the integration of Cadbury and Kraft Foods, and led 
the team that managed the acquisition of United Spirits by Diageo. He further managed the 
market entry of Kohlberg Kravis Roberts & Co, and their communications on the Firm’s 
transactions in the market in the years post entry. 
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David Kingsmill-Moore is Managing Director of CNC Middle East. He has spent the past 
decade living and working in Bahrain, Saudi Arabia and the United Arab Emirates in senior 
agency, in-house and seconded roles. 

David began his career in political lobbying and has amassed 17 years of communications 
experience across the USA, the UK, Europe and the GCC advising Government, government 
related entities, corporates and trade bodies. He has worked with leading corporations in Oil & 
Gas, finance, industry, healthcare, pharma, biotech, retail and technology, and maintains a 
passionate interest in Middle Eastern emerging markets and the opportunities that stem from 
their increasing integration with global markets. 

He spent 2 years living in Saudi Arabia as a senior seconded advisor to SABIC and has 
worked with a number of Government Ministries including the PIF, MoFA, Ministry of Health, 
Ministry of Housing, Ministry of Commerce & Industry and the Ministry of Economy & Planning 
as well as leading regional family businesses like Abdul Lateef Jamil and Majid Al Futtaim. 
David is a very experienced crisis communication consultant with experience on a number of 
high profile projects in the Middle East, Europe and the UK. Most recently he led CNC’s team 
on the flydubai air crash in the immediate aftermath of the accident and this work continues 
today. 

He has served for 3 years as a judge on the Middle East Public Relations Association Awards 
panel. David graduated with a BA (Hons) in Politics & History from the University of Newcastle-
upon-Tyne. 
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Jason Leavy is currently the Managing Director of VICE MENA, part of 
New York-based VICE Media. 

Prior to assuming that role seven months ago, he was the Managing 
Director at  Edelman DABO, the brand-focused consumer 
communications agency formed through the acquisition of DABO & CO 
by Edelman in 2015. 

Jason has than 15 years of media experience in the Middle East and 
UK. Prior to joining DABO & CO he was Group Publisher at Motivate 
Publishing and also worked as a publisher at Future, one of the UK's 
largest magazine companies.
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Mark started his career as a freelance reporter for Manchester United’s 
website before moving on to ESPN, where he worked as a journalist 
and editor – fulfilling a childhood dream by being paid to travel the 
world and write about football. 

He moved to Dubai to as digital managing editor of Sport360 in 2014, 
overhauling the company’s online editorial practices and launching a 
new website that helped the publication become the second most 
visited sports website in the GCC. 

Last year he left to become a full-time journalism and media lecturer at 
Middlesex University Dubai, a role he has combined with freelance 
writing for the likes of  The Independent, Esquire, Edgar, London 
Evening Standard, What's On Dubai and Shortlist.
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Brian is the Chief Communications Officer of Mubadala Investment 
Company, responsible for stewardship of the Mubadala brand and 
management of the Group’s corporate communications requirements.
Brian has worked in the communications industry for over 30 years, 
beginning his career in Washington, D.C., where he served as chief of 
staff, spokesman and campaign manager for two members of 
Congress. He is a published author and former journalist. 

Before joining Mubadala in 2009, Brian worked at global public 
relations firm Burson-Marsteller for ten years, where he provided 
strategic guidance to the firm’s public affairs, corporate and technology 
clients. 

Board Positions: Treasurer, Institute for Public Relations; Arthur W. 
Page Society; Zayed University International Advisory Council; Middle 
East Public Relations Association.
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Euan has over 11 years’ experience in the Middle East media 
landscape, working across the industry’s triumvirate of agency, press 
and client-side businesses. 

He has led fully-integrated campaigns for a diverse range of industry-
specific clients across sectors including aviation, property, tourism, 
sport, retail, technology and finance. 

Euan is leading Action’s evolution from a traditional Public Relations 
consultancy into a leading regional provider of fully-integrated 
communications services. Euan is the Managing Director, MCS Action.
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Noela has twenty-seven years of experience in the field of management and marketing in a global 
environment. This includes 18 years of academic teaching experience in Australia and the United 
Arab Emirates and nine years’ industry experience in Asia and Australia.

Over the past eighteen years, Noela has taught and consulted for teaching programs that were at 
the undergraduate and advanced diploma level. She has also been involved with training for the 
corporate world. Her teaching expertise areas are in the field of tourism, marketing, management 
and human resources. Noela’s experience as an academic began in the Australia and later joined 
La Trobe University, Australia as the Head of Department where she worked for three plus years. 
In the UAE, she worked at Emirates Airline, University of Wollongong in Dubai, Middlesex 
University and Heriot Watt University and now is currently an Assistant Professor with Zayed 
University, Dubai.

Besides teaching, during her role as a Program Coordinator at Victoria College in Melbourne, 
Australia and as Head of Department at La Trobe University, Melbourne, Australia she was also 
responsible for program coordination, curriculum development and organizing internship programs. 
Also, at one of the colleges where she worked in Australia Noela was involved with the teaching 
and assessment of the Event and Hospitality Management course, this involved teaching and 
assessing students with the planning and organisation of the annual College Graduation Event. 
Her experience in academia also expands into the development and delivery of online courses.

Throughout her career Noela has been involved with research work, as she was required to design 
and develop tour and holiday programs, subject modules, course and curriculum development and 
conducted research for her PhD study.

Noela is a committee member with the Academy of International Business (AIB) MENA Chapter.  
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Martin is an international Corporate Communications Director with over 30 years’ 
experience in marketing and communications - 15 of which were with The Coca-
Cola Company working across Europe, Asia and Africa. 

Set-up specialist who has operated in both multinational and start-up 
organisations, with a strong record of supporting brands, building profile and 
changing perceptions. 

An accomplished people manager and developer, at ease in cross-cultural and 
change environments. Strategic advisor to senior management, with a 
comprehensive hands-on skill set.

Martin is the Director of Communications at the Ras Al Khaimah Media Office,
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Baiju Kurieash is the CEO & Managing Director of BUZ Management & Marketing Consulting, one of 
the fastest growing brand solutions providers in comprehensive PR, Social, Digital, Marketing, Events 
and Management consulting services. He takes on the responsibility of defining and delivering the 
business strategy for the company and provides overall leadership for BUZ’s operations within an ever 
evolving Dubai.

A Business Management graduate in Marketing, Kurieash began his career in Aviation marketing and 
managed several responsibilities in the airline industry - marketing, customer services and business 
development.     He won several awards, including “Thinking the Global Way” – from Standard 
Chartered Bank.       As a media expert, he successfully  launched the startup, MiD-Day media group, 
India's leading media and communications group and Emirates Neon Group (ENG) – Digital 
Division, the pioneer in the Middle East Signage and Visual Communications Industry.

Powered by a vision to make a difference, he then joined the prestigious trade body, Dubai Gold and 
Jewelry Group (DGJG)  additionally, he also associated with several influential Dubai Government 
initiatives such as Dubai Shopping Festival (DSF) and Dubai Multi Commodities Centre (DMCC).
Following this, Kurieash strived to become an integral part of the widely recognized non-profit 
organization, Dubai Shopping Malls Group (DSMG). He holds the esteemed position of CEO of DSMG 
Group and a consulting partner for various governments in the region for retail projects.  The Abu Dhabi 
Summer Season     retail promotion was launched with the active involvement of Kurieash’ in the year 
2015

Apart from being the author of the BUZ story, he is also the Board Member of the Middle East Public 
Relations Association (MEPRA) Leadership Majlis Committee, Communications & Media Engagement 
Committee, and an organization that seeks to raise awareness and build understanding of public 
relations in the Middle East.

Over his 20 year stay in Dubai, he has proved his leadership and business acumen and as a result has 
been awarded top honors by some of the region’s most prestigious award bodies including being 
recognized as an Outstanding Leader for DSMG at the Asian Leadership Awards. 
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Christine Sarkis is a Corporate Communications professional, specializing in 
commercial Aviation communications.  Her tenure in global airlines for nearly a 
decade includes advisory roles in brand launches, executive communications, 
integrated campaign design, outreach, media relations, strategy development, 
and issues management. 

She has held a number of marketing communications positions in Canada in 
petroleum, government and telecommunications sectors prior to relocating to the 
Middle East region. 

A passionate communicator and advocate for innovation in the field of public 
relations, her views and outlook on successful communications management in 
corporations has been featured in internal and external publications. She has 
also been nominated as a speaker at global industry conferences. 

Christine holds double Bachelor of Arts degrees in Political Science and 
Communications, and a diploma in Marketing Management. 

A current MEPRA Board member, Christine has been involved with the 
organization since 2016 and is currently seeking re-election for the Strategy 
Board for a two year term. Christine is the External Communications Advisor for 
Saudi Arabian Airlines.
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Tamara Saeb is the Head of Communications for Médecins Sans Frontières/
Doctors Without Borders in the UAE. 

She has over 20 years' experience in providing counsel to local, regional and 
international organisations in the development and implementation of 
communications and public affairs strategies in terms of corporate positioning, 
stakeholder engagement and crisis management, as well as corporate social 
responsibility. 

Prior to this position, Tamara worked for humanitarian, social and economic 
development organisations such as UNICEF and the Delegation for the European 
Union to Syria on policy, advocacy and humanitarian crises, as well as 
programme-based communications campaigns in the areas of health, education, 
children’s rights and socio-economic development-related issues. 
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Mamoon Sbeih is the Managing Director - Arab Region at APCO Worldwide, a global 
communication, stakeholder engagement and business strategy firm. A consummate corporate 
and media professional, Sbeih brings to his role more than 20 years of experience in public 
relations, strategic and crisis communications, and business management. 

In his current role, Sbeih is responsible for expanding the company’s presence in new geographies 
across the Middle East region and driving its full range of services across the targeted markets. 

Working in close collaboration with home grown as well as multinational companies from diverse 
industry and service verticals, Sbeih guides clients to challenge conventional thinking through 
adopting communication strategies that reflect and respond to the evolving demands of the media 
landscape. 

His success in facilitating ground breaking work for a wide range of government and private sector 
clients, and leading a multicultural team of 100 employees from over 20 nationalities across four 
offices in the region earned APCO Worldwide the ‘Middle East Consultancy of the Year 2014’ title 
from The Holmes Report, one of the PR industry’s top global publications. 
Sbeih also specializes in C-Suite and senior government advisory, as well as the development and 
execution of media relations and public relations training courses in both English and Arabic.

Prior to joining APCO Worldwide, Sbeih headed the public affairs practice at ASDA’A Burson-
Marsteller. He has also completed a nine-year stint with the World Bank where he handled media 
and press communications. 

A prolific speaker on communications and public affairs best practice at international forums, Sbeih 
holds a Master’s in Development Management from the University of Turin, Italy. He has also 
earned a bachelor’s degree in Electrical and Electronics Engineering from the University of 
Salford, UK. He is an active member of the Middle East PR Association (MEPRA).
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Benjamin Schroeder (41) heads Communications at Siemens in the Middle East and 
CIS regions, since May 1, 2017. Prior to that, from December 2015, he looked after 15 
countries in the Middle East. 

His career with Siemens spans 15 years, working across different business divisions 
and across continents, from the Americas to Europe and Asia. In his current role, 
Schroeder is responsible for major growth hubs such as Egypt, the UAE, Qatar and 
Russia. 
Before taking on this position, Schroeder was the Head of Communication Services at 
Siemens in Munich, where he led a team of about 100 people across Germany, China, 
the US and the Middle East. 

Since joining the company in 2002, he held several other positions, including Regional 
Manager of the Automation and Drives Division at Siemens for Canada, Mexico and 
Central America. During his time in Beijing, China, Schroeder was responsible for 
business development, marketing and strategy for Drives Technology, part of the 
company’s Industry Sector at the time. After that, he moved to head marketing and 
communications for the entire Industry Sector across North East Asia, headquartered in 
Beijing.   

Schroeder graduated in 2002 from the International Management School Bad Malente 
in Germany with a diploma in International Economics. 
Besides work, he enjoys sports and traveling. 
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Laila Mohammad Suhail is a true personification of the modern progressive thinking yet traditionally 
deep-rooted Emarati women that are leading the prosperity march in the UAE. A pioneer in her own 
right, Ms. Suhail is currently the CEO of the Strategic Alliances and Partnership Sector, of  DTCM and 
its Entities, which has evolved from the development of two of the most important sectors in Dubai; 
Festivals and Retail, which has a direct impact on the Tourism façade of the young emirate of Dubai. 

Ms Suhail was appointed as the CEO of Dubai Festivals and Retail Establishment (DFRE),  making her 
the first woman to lead this dynamic organization following a string of influential men before her., Ms. 
Suhail managed the internationally acclaimed Dubai Shopping Festival, Dubai Summer Surprises and 
“Eid in Dubai”, in addition to “Ramadan in Dubai” campaign, and Modhesh World, one of the region’s 
most popular family edutainment destinations. 

Ms. Suhail leadership has greatly contributed to the Government of Dubai’s long term objective of 
positioning Dubai as a main family destination whilst reaching the ambitious target of attracting 20 
Million visitors by 2020.  A career milestone for Ms. Suhail was when she was awarded the 
Government Excellence Award by His Highness Sheikh Mohammed bin Rashid Al Maktoum, Vice-
President and Prime Minister of the UAE, and Ruler of Dubai, for creating a new benchmark for the 
highest sponsorship revenues during the DSS 2000 edition. A milestone which she remarkably 
achieved again in 2015 when she was awarded by HH another Excellence Award for her unrivalled 
contribution to the city wide festivals industry in Dubai. 

Ms. Suhail is also a Board Member of the Dubai Events Council, which was established by a decree 
from His Highness Sheikh Mohammed bin Rashid Al Maktoum to further develop and promote the 
festivals and events industry in Dubai. In a true testament to her active role as one of the women 
leaders in Dubai, Ms. Laila Suhail was also appointed by His Highness, Sheikh Hamdan Bin 
Mohammed Bin Rashid Al Maktoum, Crown Prince of Dubai and Chairman of Dubai Sports Council, 
when he assigned her to head the Women’s Sports Committee as one of the active members of the 
Executive Committee of the Dubai Sports Council. She was also appointed as the vice president of 
UAE women sports committee.
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Amina Taher was appointed Etihad Aviation Group’s Vice President Corporate 
Affairs in May 2017. She is responsible for leading the corporate communications 
strategy for the airline and wider Etihad Aviation Group.
Amina also serves as official spokesperson for the group at major commercial, 
internal and industry events around the world. She joined Etihad Airways as 
Head of Media Relations in 2014, responsible for all aspects of the airline’s 
expanding global media relations programme. 
 
Amina was previously Head of Social Development and Sponsorship in the 
Group Communications Unit at Mubadala Development Company (now known 
as Mubadala Investment Company). Prior to Mubadala, Amina was Executive 
Director of Corporate Communications at Zabeel Investments.  Her career 
highlights also include mentoring Emirati entrepreneurs, starting an organic food 
company, speaking at leadership conferences, and championing the 
advancement of Emirati women in society and business. 
 
Amina holds a Master of Public Administration (MPA) degree from Harvard 
University and a Master of Business Administration (MBA) degree from the 
London Business School. She also has a Bachelor of Science degree in Applied 
Media Studies, graduating with honours from the Higher Colleges of Technology, 
Dubai.
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Charlie Taylor has more than 15 years experience working in PR & 
Communications, predominantly for destination and hospitality brands. 

Currently Group Director of Brand Communications for Jumeirah, where he is 
responsible for driving Communications strategy across the Group’s portfolio of 
hotels both in the UAE and internationally, Charlie has a strong focus on content 
development and the integration of PR, social media and brand marketing. 

Career highlights include heading up PR at Dubai Tourism, during which his team 
created the #MyDubai initiative on behalf of HH Sheikh Hamdan; consulting to 
golf, sports sponsorship and finance brands; and getting in trouble with the Italian 
police (twice) for flying an airship over military airspace, all in the name of a 
(award-winning) PR stunt.
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Starting her career as a PR Week ‘One to Watch’ in London, Sophie set up TOH 
PR in 2011 based on her previous experience at Brunswick Group and leading 
luxury lifestyle agency, LUCHFORD APM.  

At the former, she managed high profile European cultural events and art 
exhibitions, sponsorships and partnerships, including Art Basel, the Tate Modern 
and the Venice Biennale.  

At the latter, brands included high profile travel and F&B brands including 
Nespresso, Courvoisier, Starwood Luxury Collection and The Lanesborough. She 
brings her years of consumer PR experience to the team, growing the company 
in a dynamic fashion and taking a strategic lead on all accounts. 

TOH has evolved into a full-service, award-winning consumer agency, with strong 
roots with major institutions and global brands. The client portfolio spans a 
diverse mix of retail, hospitality, tech and transportation.  Sophie is the Managing 
Director at TOH.
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