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What is the MEPRA Student Chapter? 
 
The MEPRA Student Chapter is a sub-branch of the association focused on meeting the needs of 
students and graduates as they prepare to enter the communications profession. Through this 
program, student members can grow their network and build knowledge through focused workshops, 
plus gain access to industry resources and training, to further develop their skills prior to entering the 
workforce. 
 
Student Chapter members have access to internship opportunities with some of the region’s top 
communication consultancies and corporate teams through a member portal. In addition, students 
can represent their universities in the annual MEPRA Student Pitch Challenge where they will have 
an opportunity to prove themselves to be the best, responding to a brand brief for the chance to win 
free membership with MEPRA. 
 
 
Who is the MEPRA Student Chapter for? 
 
MEPRA Student Chapter is your entry into the communications profession. We believe that the 
region’s students will become the public relations leaders of tomorrow; we are committed to 
supporting students across the region who either currently specialise in a communication-related 
subject and wish to join the profession, or those who see themselves pursuing a career in PR and are 
seeking experience in the field. As the region’s leading industry body for public relations, student 
members of MEPRA will benefit from a variety of resources and opportunities to kick-start a career in 
the communications profession as well as improving their practical understanding. 
 
 
What are the benefits of joining MEPRA Student Chapter? 
 
MEPRA Student Members are in the best possible position to increase their employability, enrich their 
CV and gain direct exposure to the industry’s leaders. MEPRA Student Chapter membership includes 
the following benefits: 
 
• Access to 4 x complimentary student-focused events with leading industry professionals  
• Access to exclusive internship placements to increase chances of workplace opportunities  
• Access to the MEPRA Student Pitch Challenge held either during the first term or at the end of 

February, and the chance to win membership and other associated member benefits 
• 40% discount on MEPRA training courses   
• 30% discount on MEPRA industry events, such as the Dubai Congress  
• 1 x complimentary pass to member exclusive events e.g. breakfast seminars (4 per year), 

MEPRA announcements 
• Access to local industry research and thought leadership 
• 15% discount on PR Week news subscription 
• Student membership fee guaranteed for 1 year from date of expected graduation as post-

graduate; Individual membership fee introduced thereafter. 
 
 
 
The membership fee for the MEPRA student chapter is: AED 300 per student. 
 
Discount of 10% available for a group of 10 students who register together. 

INTRODUCTION 
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The MEPRA Student Chapter Placements Programme is split into three categories; short, mid and 
long-term placements. The categories vary, and details of what candidates can expect under each 
opportunity are summarised below: 
 
 
 
 
 
Period:  (Option 1) 2 weeks, full-time. Suitable for University students who wish to undertake a 
 non-compulsory placement during semester breaks 
 (Option 2) 1 day per week over 2-month period, part-time 
Level: Undergraduate 
Terms: Unpaid 
 
• Overview of how the company functions 
• Brief insight into how the company runs day-to-day 
• Practical experience of the company’s processes and policies 
• Carrying out junior-level tasks as instructed by manager 
• Work experience alongside industry professionals 
• Outline of short/mid-term projects or campaigns 
• MEPRA certificate of completion 
 
 
 

 
 
 

Period: 1 - 5 months, full-time 
Level: Undergraduate & Postgraduate 
Terms:  Stipend or unpaid 
 
• In-depth knowledge of the company, campaigns and client portfolio 
• Integration to the team, based on working for the company full-time 
• Hands on, applied experience of the company and carrying out tasks set by manager 
• Rich and valuable work experience alongside industry professionals 
• Gained visibility, awareness and assisting on mid/long-term projects or campaigns 
• Opportunities of networking for long-term career progression 
• Factual reference or performance report supplied at end of internship 
• MEPRA certificate of completion 

 
 

 
 
 
 

Period: 1 year, full-time 
Level: Undergraduate; long-term experience throughout summer holiday and 2 days a week in-

house as and when suitable for both parties during term-time. 
Terms: Stipend 
  

PLACEMENTS 

Short term Work placement or University placement 

Mid term Internship 

Long term Undergraduate Apprenticeship 
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Period: 1 – 3 months 
Level:  Graduate; undertaken immediately following graduation, with a view to potential 

employment with company thereafter. 
Terms:  Stipend 
 
• Full induction of the company, campaigns and client portfolio 
• Orientation on any software / programs expected to use 
• Official introductions to the team and understanding of company structure 
• Training in the company’s processes and policies and proficiency in following guidelines 
• Rich and valuable work experience alongside industry professionals 
• Rotation across departments for a more rounded experience  
• Gained visibility and awareness of mid/long-term projects and campaigns 
• Integration within the team to gain exposure to real-life client scenarios 
• Routine personal development plans to track progression (frequency TBD) 
• Invited to attend networking events alongside colleagues on behalf of the Company 
• Opportunities for a career within the Company on completion (at the employer’s discretion)  
• Factual reference or performance report supplied at end of internship 
• MEPRA certificate of completion 
 
 
 
  

Graduate Apprenticeship 
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What’s in it for me? 
 
As a registered employer, established company or growing organisation, we are giving you exclusive 
visibility of the next generation of industry talent. With energy, determination and a clear career path 
in mind, these students are hungry for opportunity, committed to self-promotion and development, and 
we are confident you’ll want to support student members in gaining work experience within your 
organisation. Why, you ask? Because there is no other single place that you as employers can go to 
gain access to the region’s PR and communications undergrads and post-graduates, and MEPRA 
Student Members want to be here! 
 
Having paid to be a part of the association, our student members are serious about a career and we 
know from carrying out research that the reasons for a majority of the PR student population wanting 
to join MEPRA Student Chapter were consistent. Up there as some of the most important motives 
included being given privileged opportunities to meet industry professionals - whether that be through 
training and events with PR pros such as yourselves, or direct exposure to industry experience and 
internships for the benefit of career opportunity and progression. The programme will also help 
organisations become compliant with current and future Emiratization requirements which are 
currently forecast in the UAE. 
 
Employers will have complete control over to whom they choose to offer a placement. Along with a 
rigorous interview process prior to offering work experience placements to assess a candidate’s 
credentials and character, we would suggest you go about the enrolment process similar to that of 
normal recruitment. There is no obligation to offer the placement after interview and we want both our 
member employers and member students to find the arrangement best suited to each of their 
requirements and objectives.  
 
Whilst some employers will opt to pay nothing for short/mid-term work placements, some allowance to 
cover travel and food, for example, might show commitment from the employer and encourage the 
intern to attend the post in a professional manner. 

Once the role has been filled, your new work placement, intern or apprentice should be considered 
equal to other employees in your business. You must give your intern a contract stating details that 
include but aren’t exclusive to: title and place of work, the dates from which they are be expected to 
be with your company, notice period (e.g. one week), and any benefits such as pay, holidays, etc. For 
Example terms, see appendix 2. 

 
 
 
 

Organisations considering partaking in this initiative should be clear about the reasons why they are 
offering a placement and have realistic expectations about the level of work that can be achieved. 
This requires significant commitment in time, training and preparation both in advance of the 
placement, alongside supervision for the duration. Determining the best time to run the placement for 
both the participant and the organisation should also be considered.  

Budget and payment 
 
To help you decide what type of placement you can offer, breakdown the time, energy and financial 
resources that will be needed to develop a placement that suits your organisation and those 
participating. 
  

EMPLOYER GUIDE 

GOOD TO KNOW 



 

6 
 

The average monthly internship stipend for the private sector, including PR Agencies, ranges from 
AED 3 - 4.5K per month + labour card. For the public sector, these are normally upward of AED 5K 
per month, and are at the discretion of the company. 
 
 
MEPRA Code of Conduct 
 
All interns must sign a copy of the MEPRA code of conduct, detailed in appendix 4.  
 
 
Managing a work placement/internship 
 
The purpose of these placements is for the participant to experience a real work-life environment. For 
a placement to be successful, we suggest nominating a dedicated team member to manage the 
coordination of activities for the intern. It is vital that the dedicated supervisor has the time and ability 
to effectively manage the intern and provide constructive feedback on their performance, so that 
participants are given a true recreation of a working environment and are treated the same as other 
full-time staff.  
 
 
Settings objectives and tasks 
 
It is the joint responsibility of the member organisation and the supervisor to establish realistic goals 
and objectives for the placement, that will benefit both the organisation and the intern.  
 
Once the objectives have been determined, a plan needs to be set and distributed so that the intern 
has clear visibility on which projects and tasks they will be working on, in order to allow the participant 
to meet these objectives. The tasks should allow the participant to develop their knowledge of the 
organisation and the industry and allow them to practice the skills required to work in that role.  
 
For a list of example tasks that could be carried out during a placement, see appendix 1.  
 
 
Work plan & Evaluation 
 
A framework should be put in place on how to support the participant in accomplishing the tasks that 
have been set out. The framework should include:  
 

• Carrying out background checks  
• Conducting a full induction 
• Structure for their first day and assistance with parking  
• Placement in an appropriate work area with access to phone, PC/Mac, office desk, materials 
• Setting out rules around the use of social media and internal policies  
• Determining the placement duration, working hours and/or completion of timesheets 
• Ensure the intern is covered by your employer’s liability insurance policy 
• Identifying training on any software or equipment where necessary  
• Employees should be aware of what they can and cannot ask of the intern 
• Any diversity concerns or necessary adjustments 

The aim of a placement is to benefit both the organisation and the participant. In order to keep track of 
this, there should be regular assessments carried out by the supervisor. The length of the placement 
will determine the frequency of one-to-one personal development planning (PDP) evaluations; these 
should also be accounted for in the planning stages. 

As a guide, an Internship Supervisor Evaluation Form can be found in appendix 4. 
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General feedback on the value of the placement, for example whether the participant benefited from 
the experience, whether the organisation was happy with the quality of participant and their 
knowledge and ability to learn, is critical in accessing its value and for informing decisions regarding 
future placements. 
 
 

 
 
 

 
The following relates to any work placement undertaken through a MEPRA Internship. 
 
It is customary to discuss the role or to agree a contract with your employer before you start. This is a 
good time to get any questions you may have about the job answered. Examples of which are listed 
below: 

 
• A work plan should be discussed and agreed by both parties. 
• The salary or fee for the placement should be agreed before the placement commences (if 

applicable). 
• Hours of work and the duration of the placement should be established. 
• Dress code should be stated, and also expectations and guidance on professional conduct 

explained.  
• Any questions about your role or duties - including whether scope of employment will be 

offered at the end of a placement. 
• Regular assessment and evaluation should be carried out, informing you where you need to 

improve or when you are doing a good job. 
• Your contract/employer should provide you with information on holiday rights, and whether 

this entitlement includes public holidays. 
 
 
What to expect on your first day 
  

• Those on placement should be treated the same as other staff. 
• The organisation should ensure that you are guided through your first day and throughout the 

placement. 
• Administrative and health and safety procedures should be explained. 
• Full training on any software or equipment should be discussed. 

 
 
What is expected from interns? 
  

• Arrive each day on time. If illness arises then let the employer know before the time you are 
due to start work on that working day. Contact must also be made if the employee is going to 
be arriving late. 

• Adhere to dress code, working hours and conduct yourself in a professional manner. 
• Do not deceive or mislead the organisation. 
• Do not divulge or exploit any private or confidential information. 
• Act in a mature and professional manner and treat all staff with respect. 
• Do not use the internet or email for private use unless given permission. 
• All employees must follow the health and safety policy of the organization. 
• Before leaving placement, you should receive an exit interview and request a reference from 

your employer. 
  

STUDENT GUIDE 
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To make the best of your placement, interns should be encouraged to partake in networking events 
and have the same access to training as regular communications staff. Organisations are required to 
develop a training plan for their intern based on the free resources available to members. 
 
CIPR Webinars 
 
All MEPRA members have access to the Chartered Institute of Public Relations’ CPD programme and 
training platform, which includes more than 1,200 resources including free webinars. An investment 
from MEPRA, CIPR training webinars deliver insight to some of the PR profession's hottest topics. 
These informative online sessions last one hour and are fully interactive; also available on-demand. 
For more information, please contact community@mepra.org 
 
MEPRA Academy 
 
Interns must be enrolled on Academy workshops, an initiative to get your team of PR professionals 
trained and up to speed on industry insights. Preferential rates are given to members, and an up to 
date calendar of training days, member exclusive seminars and workshops can be found on our 
website www.mepra.org/events 
 
For more details on the above, contact community@mepra.org 
 
 

 
 
 

 
Advertising your placement 
 
The MEPRA Student Member Directory matches employers with students. Individuals offering 
placements must be MEPRA members. 
 
Exclusive MEPRA Student Member directory 
 
Discover the ‘MEPRA Student Member Directory’ where MEPRA student members can upload a 
short biography and cover letter detailing any relevant experience they may hold in support of why 
they would be a good candidate for placement with the member organisation or agency. Registered 
member employers are able to punctuate their employer profile with all the important details, 
delivering an engaging summary of what candidates can expect if they choose to apply for work 
experience with them. 
 
> Students 
• Upload CV and letter of recommendation or university endorsement 
• Search and save internships opportunities to review later 
 
> Employers 
• Load employer information and enter details of available internships 
• Search via Student Directory and download CVs to find the perfect candidate 
 
Find participants through our website www.mepra.org 
For more information, please contact community@mepra.org 
 
  

GETTING STARTED 

TRAINING 
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Interview 
 
Before placement, interviews should be carried out in the same format as the organisations normal 
interview procedures, to continue the real-life simulation of a regular job interview.   
  
 
Terms and Confidentiality 
  
It is the employer’s responsibility and the student’s duty to check the correct legal documentation and 
permits are attained and in place prior to any type of work experience, internship or employment. 
MEPRA advise that an agreement setting out the agreed terms and conditions of the placement is 
signed by both the participant and the employer prior to the placement taking place. Companies 
should request that interns sign a confidentiality agreement, particularly if they are going to be aware 
of commercially sensitive information. 
 
An example of Terms & Conditions of Employment & Confidentiality can be found in appendix 2. 
 
 
Termination 
 
Both the employer and student should be fully aware of the full terms and correct protocols for how to 
terminate work experience of any kind prior to undertaking the above. If the contract and/or Terms & 
Conditions fail to be fulfilled, all involved parties can annul the internship immediately. Termination of 
the internship placement must be in writing to the other parties. The resigning party is obliged to 
inform the MEPRA contact of the situation and reasoning behind the decision community@mepra.org  
 

 
 
 
 
 

 
Exit interview 
 
At the end of the placement, an exit interview should be held to gain information on how the 
placement could be improved and insight on what the participant learnt.  
 
Reference 
 
Organisations should arrange for a reference letter to be provided at the end of the placement. It is 
suggested you draw on the information provided during the exit interview and summarise the skills 
and successes that have been achieved. 
 
Portfolio 
 
It would be pertinent for interns to gather a portfolio of work whilst on placement. This could include 
snippets from different campaigns or projects they are involved in, such as evidence of writing, e.g. 
published articles, press releases, or photos. 
 
Further Information 
 
For more information, please visit the MEPRA website www.mepra.org 
  

REFERENCE AND FEEDBACK 
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MEPRA has set standards which employers are obliged to adhere to. To assist in the process, the 
Toolkit Appendices offers templates and materials which can be drawn upon. These include the 
following: 
 

1. Suggested Roles for Interns 
2. Terms & Conditions of Employment & Confidentiality 
3. Internship Supervisor Form 
4. MEPRA Code of conduct 

 
 
 
 
 
 
 
 
 

 
Appendix 1 

 
 
 
 

 
 
 
Aside from the usual entry level tasks, such as drafting press releases, creating a roundup of the daily 
news headlines, assisting with research needs, and providing support to the rest of the 
communications team, find below an outline of roles for interns (with thanks to Leeds Metropolitan 
University Graduates) 
 
 
Research Projects 
  
Graduates can be employed to undertake large resource-intensive projects. Such as research for a 
lobbying campaign or to work on producing planning reports to be used in long term campaigns.  
 
 
Media Relations 
 

• Assisting with press briefings / conferences  
• Arranging one to one journalist briefings  
• Contacting journalists  
• Writing press releases / feature articles  
• Answering press enquiries  
• Arranging photo-calls  
• Researching media lists  
• Preparing, producing and distributing press releases  

 
 
  

Suggested Roles for Interns 

APPENDICES 
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Employee relations  
 

• Assisting with in-house journal / employee report and accounts  
• Arranging / attending employee conferences / briefings  
• Undertaking opinion surveys  
• Creating noticeboard material  
• Helping with electronic communications, e.g. email, video, radio 

 
 
Publications 
 
Research, writing, production, translation 
 
 
Event Management 
 

• Helping to organise and manage events  
• Providing reception at events and exhibitions  

 
 
Specialist PR (under supervision)  
 

• Corporate  
• Financial  
• Healthcare  
• Social media  
• Public Affairs  
• Community Liaison  
• Product (marketing / fundraising) 
• Youth & Sports 
• Science & Technology 

 
 
Client and consultancy liaison 
 
Assisting account team 
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Appendix 2 

 

 
 
 
NAME: 
 
JOB TITLE: 

The following give details as to what insert company name expects from you in your x (duration) 
internship / placement / apprenticeship – and what you can expect from us. We will be fair and help 
you. You are an employee and we expect you to work as a responsible member of our team.  

Participation in this internship does not guarantee future work; it is purely a training opportunity to 
provide the successful candidates with the skills to pursue future employment opportunities in PR.  

• You will start work on Date, Month, Year and will receive a training allowance of the national 
minimum wage of a X year old of £ X per week, less National Insurance contributions, 
for X weeks.  

• Your working hours are X am to X pm with one hour for lunch (time to be decided by the 
employer). On occasions if you are working on a major project it would be helpful if you could 
stay late to complete.  

• You should report any injuries suffered at work immediately to X.  
• We respect students as a member of our team and in return we expect you to act as a 

responsible member of staff. For example, please keep time off due to sickness to a 
minimum. If you do need to take time off, please speak to someone before X if you will not be 
in the office on that day (don’t just leave a message) – the answer machine has out of office 
hours contact telephone numbers.  

• Any information disclosed by insert company name is considered confidential. You will in 
the course of your employment learn of client confidential information. It is a condition of your 
employment that you must not discuss this information outside of insert company name, 
except for essential client work. It is also a condition that you should not use this information 
after employment has terminated, for a period of one year from the date of termination. Only 
as an example, the types of information which are considered confidential are:  

o client marketing and public relations plans 
o client lists of names and addresses 
o client costs and charges 

 
 
 
SIGNED:          SIGNED:      
   Student signature           Company signature 
 
 
DATE:           DATE:      
 
 
  

Example Terms & Conditions of Employment & Confidentiality 
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Appendix 3 

 

 

This evaluation is designed primarily to provide feedback on job performance and related issues to 
assist the student. This form is to be completed and submitted at the end of the placement. 
 
 
 

SUPERVISOR INFORMATION 
NAME: 
 

JOB TITLE: 

ORGANISATION: 
 

PHONE NUMBER: 

EMAIL: 
 

 
 

INTERNSHIP INFORMATION 
STUDENT NAME: 
 
START (DD/MM/YYYY) 
 

END (DD/MM/YYYY) 

EMAIL: 
 

 
 
 

PERFORMANCE REVIEW 
Please evaluate this student intern on the following items by checking the appropriate rating 

 

 Excellent Very Good Satisfactory Needs 
Improvement 

Unsatisfactory Not 
Applicable 

Arrive and leave 
work on time 

      

Behaved in a 
professional manner 

      

Effectively performed 
assignments 

      

Observed/respected 
the organisation’s 
confidentiality terms 

      

Oral communication 
skills 

      

Written 
communication skills  

      

Internship Supervisor Evaluation Form 
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Computer / online 
skills 

      

Ability to work with 
team 

      

Ability to adapt to a 
variety of tasks 

      

Decision making, 
setting priorities 

      

Reliability and 
dependability  

      

Attention to accuracy 
and details 

      

Willingness to ask for 
help and guidance 

      

Quality of work 
 

      

Critical thinking skills 
& problem-solving 

      

Making and meeting 
deadlines 

      

Enthusiasm about 
the internship 

      

 
 
 

Describe the ways in which the intern’s performance benefitted your organisation. 
 
 
 
 
 
 
 
 
 
What development have you observed in the student’s skills, knowledge, personal and/or 
professional performance? 
 
 
 
 
 
 
 
 
 
What do you consider to be the intern’s strengths? 
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In what areas does the intern need to improve? 
 
 
 
 
 
 
 
 
 
Overall, how do you rate your experience with this intern? 
 

Excellent 
 
 

Good Average Poor 

 
 
 

ABOUT THE INTERNSHIP EXPERIENCE 
What are your suggestions for improving the MEPRA student internship program? 
  
 
 
 
 
Based on your experience, would you supervise other MEPRA student interns or 
recommend the internship program to others? 
  
 
 
 
 
Do you have any comments that will help the MEPRA Internship programme and student 
members? 
 
 
 
 
 
Overall, how do you rate your experience with this internship? 
 

Excellent 
 
 

Good Average Poor 

 
SUPERVISOR’S SIGNATURE: 

 
 

DATE: 
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Appendix 4 

 

 
 
1. Advocacy and Honesty 
I shall: 

i. Provide independent, objective counsel for clients or employers ii. Promote the ethical, well-
founded views of clients or employers 

ii. Be honest and accurate in all communications - and act promptly to correct erroneous   
iii. communications. 
iv. Avoid deceptive practices 

 
2. Balancing Openness and Privacy 
I shall: 

i. Promote open communication in the public interest wherever possible. 
ii. Respect the rights of others to have their say 
iii. Be prepared to name clients or employers represented and the sponsors for causes and 

interests represented 
iv. Safeguard the confidences and privacy rights of present, former and prospective clients and 

employers 
 

3. Conflicts of Interest 
I shall: 

i. Disclose promptly any existing or potential conflict of interest to affected clients or 
organizations 

ii. Disclose any client or business interest in published or broadcast editorial work 
 

4. Law Abiding 
I shall: 

i. Abide by the laws affecting the practice of public relations and the laws and regulations 
affecting the client 
 

5. Professionalism 
I shall: 

i. Actively pursue personal professional development 
ii. Explain realistically what public relations activities can accomplish. 
iii. Counsel colleagues on ethical decision-making. 
iv. Decline representation of clients or organizations that urge or require actions contrary to this 

code 
v. Not engage in irrelevant or unsubstantiated personal criticism. 

 
I commit the above MEPRA code of conduct. 
 
 
 
SIGN:       PRINT NAME:      
        Student Member 
 
 
DATE:      

MEPRA Code of Conduct 


