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2.00 pm Welcome & Introduction

2.15pm -
2.45pm

Time Speaker Topic

Creating a vibrant society in Saudi Arabia 

Saudi Arabia is on a journey of transition to a new and diversified economy.
Under Vision 2030, the Kingdom is embracing a new direction, and investing heavily in tourism, 
culture, and entertainment to enable a vibrant culture in the Kingdom and make Saudi Arabia a 
top global destination. This session will delve into how culture and tourism plays an important 
role in delivering Saudi Arabia’s ambitious transformation programme, and what has been 
achieved so far. 

2.45pm -
3.20pm

Saudi in the World: Researching the Kingdom’s Reputation Globally

Earlier this year, Saudi Arabia was ranked the most powerful country in the Arab world by 
CEOWORLD Magazine, ranked ahead 179 countries, including Canada, Turkey, Australia, Italy, 
Sweden, Spain and others, but how does the Kingdom’s global reputation measure up? In this 
session, our speakers will explore Saudi Arabia’s global media reputation indicators used to 
monitor, analyze and measure Saudi’s reputation globally.

Khaled Tash, VP, Corporate Communications, Saudi Arabian 
Airlines 
Fatima Batook, Board Member of Saudi Tennis Federation & Saudi 
Businesswomen Executive Council & CEO Studio55 & TIMA®
Dur Kattan, Deputy Minister of Communication and Media, 
Ministry of Culture, Saudi Arabia 

Mazen Nahawi, MEPRA Board Member & CEO, 
SOCIALEYEZ & CARMA

Moderator: Fatima Al Sairafi, Deputy Chief Executive Officer 
at Bahrain Tourism & Exhibitions Authority 

Souad Jamal AlSerkal, MEPRA Board Member & VP 
Corporate Communications, Tabreed 
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3.20pm -
3.55pm

Time Speaker Topic

The Future of Work in Saudi and Developing Internal Culture in the New Normal 
Almost overnight, culture changed and has become more important than ever before in the remote and hybrid 
working environment many companies and employees now find themselves in. Culture is the glue that holds your 
company community together. It can motivate employees’ beliefs, behaviors, relationships, and ways they work. 
In this session, we will consider what a strong company culture looks like and how can it be sustained remotely.

3.55pm - 
4.25pm

Uniting a nation through communications 
Government communication leaders face unprecedented difficulties in responding to this wave of 
technological changes and audiences who are increasingly heterogeneous, interconnected, and difficult  to 
target. This session will take a deep dive into the lessons learned so far and the key elements for effective, 
integrated and coordinated government communications.

4.25pm - 
4.55pm 

12.30pm - 
2.00pm 

Empowering Saudi Youth 
The 2030 vision of Saudi Arabia is largely centred around empowering the youth in the Kingdom with many 
local entities creating programs to increase their social participation and workplace participation as part of the 
National Transformation Program. In this session we will hear how this vision is progressing, the aspirations of 
Saudi youth, and how local organisation can further support the vision.

As digital communication evolves and our media consumption habits change, new methods for measuring a 
campaign’s message distribution, engagement and effectiveness must be adopted in order to understand its 
value and learn how to adapt for greater effectiveness.��

In this workshop Richard Bagnall, AMEC Chairman and Co-Managing Partner at CARMA Global will provide 
practical tools, tips and advice to develop a consistent, meaningful approach for measuring all forms of media 
from the old world of print to the dynamic realities of today with social media, including Snapchat and TikTok, 
two channels many brands are still grappling with when determining the real success of digital campaigns. 
Participants in this course will discover how to plan, monitor and measure their social and digital media results 
against their individual, tailored objectives in a credible, meaningful and consistent manner. If you would like to 
demonstrate the real value of your digital communications campaigns, this is a workshop not to be missed!

Workshop: Modern Metrics: Meaningful measurement for digital communications�

Joyce Baz, Head of PR & Communications, Google MENA 
Faysal Elhajjami, Vice President, Commercial, DHL 
Express Middle East & North Africa

Alex Aiken, Executive Director of Government 
Communication, UK Government
Dr. Abdulla Al Maghlouth, Undersecretary for Government 
Communication and Official Spokesman for the Ministry of 
Media, Government Communication Center, Saudi Arabia 

Moderated by Camilla d’Abo, MEPRA Board Member & 
Strategic Consultant  

Moderated by: Mamoon Sbeih, MEPRA Board Member 
& President APCO Worldwide MENA 

Ali Alshabnan, Regional Officer - Cultural Policies & 
Development Unit UNESCO, Paris

Richard Bagnall, Co-Managing Partner, CARMA Global 
& AMEC Chair 

Moderated by Omar Batterjee, MEPRA Youth Board 
Member & Head of Marketing, Communications & 
Partnerships, SAFEIS

11th November 2021

5.00 pm Mepra Fellowship Award Presentation & Event Close Souad Jamal AlSerkal, MEPRA Board Member & VP 
Corporate Communications, Tabreed 


